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Linear TV -
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Linear TV - is quite a lot!
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Greatest
legal access

DVR / Recordings

but

Few linear channels

Timeshift / Pause App-in-Apps

OTT

Linear channels in
packages

Catch-up
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Quite complex ...

A lot of

choices

= Distribution: Sat, Cable, IPTV, DVB-T2, OTT
= P&P: Packages, SVoD, TVoD, AVoD, others

= Devices: Big Screen, Small Screen

Live TV & Catch-up SVoD & TVoD AVoD
Cable 0 aggregated SVoD
Y waipu @ty
womone e PYUR ~ o NETFLIX  sky TickeT | @ YouTube
vodafone
Sat 2 zarTo0 .
' & daiyme” | amon vimeo
Sky Ooiveo ailyme™ | svo & TV
B joyn — ...
TV ] 9 pnmevngeo maxdome @
m.. Wenet EWE Broadcaster .
T =] ARD? VoD, @Netzkine'
DVB-T2 ﬁDF #UROSPORT @ iTunes  @RakutenT/
freenet " li
arte and further more (‘Em © Videoload
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VIDEO SERVICES INTELLIGENCE

Non comprehensive list of services
source: veed analytics and service websites
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... and every day tough decisions

Content
Discover
HDMI1: 01
Sat
Receiver ( ) 2
HDMI2: = Zapping (Ch+/Ch-)
Streaming
Client = Recommendation
None: = Browse categories
Smart TV
05 = (Mini-)EPG
HB® = Watch list
= Search
"iTunes
@ YouTube
and many more
V E E D Non comprehensive list of services AKTV 2019
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- Relevant in the future
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How to stay relevant?

1. Partnerships
2. Content surfacing

3. Leverage laziness
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1. Partnerships: The Hulu model

European Broadcaster Platforms

NLZ:ET Joyn

TS
oritoox F3 ¥

Y
salto ‘w-?

£ N

. G-

Lovest VL
XOEWE E LLLLLLLLLLLLLL : veed analytics and service websites The FUAtﬁTF-Z 3;)11.\9/ 9



1. Partnerships - European Platforms

Corporate Business

: NLZ:ET NPO, RTL Talpa SVoD 2014 no
e M s AveD Relaunch s
g Lvest RTVE, Atresn:’;{ﬁa, Mediaset Aggregation 2018 no
£F britbox e

JV
‘ ' sa lt o France Television/TF1/Mé
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How to stay relevant?

1. Partnerships
2. Content surfacing

3. Leverage laziness
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2. Content surfacing

Digital
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It used to be only the grid and the position in the EPG
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2. Content surfacing

All about

visuals

VEED

Aufnahmen  Teleclub  Videos Sport Radio Apps 1611 @

Ski alpin: WM Eroffnungsf.. | Als unsere Demokratie ge.. | Die Rosenh

Jetzt im TV

Rosamunde Pilcher: Wilde... | Alles Klara

Redaktionelle Tagestipps

Die Kleiderordnung der Ti. Trolls Robinson Crusoe DFB-Pokal Drei Farben

Weiterschauen

I

N TR T R

WALKING DEAD

VIDEO SERVICES INTELLIGENCE source: veed analytics and service websites

EINE INHALTE MEGATHEK FILM SERIE SPORT KIDS MEDIATHEKEN MUSIK APPS EINSTELLUNGEN

HIGHLIGHTS OHNE AUFPREIS

Der Mann mit dem Koks ist dg

elt von der Crack-
Die Droge treibt

). %
Nl A

T34y
BANKING DISTRICT

Metadata are key
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How to stay relevant

1. Partnerships
2. Content surfacing

3. Leverage laziness
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3. Laziness - Channel zapping

o A
= Ch [ Line- ith = Ch ls with
Zapping through: annet Line-up wi Zapping through: annets wi
- = linear programming - = temporary available content

INSTAGRAM STORIES
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Wrap-up

Linear TV - Relevant in the future: yes

= Appetite for content = Technology
= Laziness of consumers = User experience
Constant .
= Aggregation / Channels = Aggregator
= Bundles = Fragmentation
AKTV 2019
XOEWEE LLLLLLLLLLLLLL : veed analytics The Future of TV 1 6
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