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About veed analytics

# Founded in 2014

# Based in Munich

# Team of product & 
content enthusiasts

# A lot of happy 
international clients

# Market intelligence 
and strategic advisory

# for the global
video industry

# with a focus on the 
customer perspective
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Linear TV – Relevant in the future
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Linear TV – is quite a lot!

source: veed analytics

Greatest 
legal access

Few linear channels

Linear channels in 
packages

„True“ linear Time-shifted Un-bundled

DVR / Recordings

Timeshift / Pause

Catch-up

App-in-Apps

D2C

OTT

but
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Quite complex …

Non comprehensive list of services
source: veed analytics and service websites

A lot of
choices

§ Distribution: Sat, Cable, IPTV, DVB-T2, OTT

§ P&P: Packages, SVoD, TVoD, AVoD, others

§ Devices: Big Screen, Small Screen 

Live TV & Catch-up AVoD

and further more

Cable

Sat

IPTV

DVB-T2

aggregated

Broadcaster

SVoD

SVoD & TVoD

TVoD

OTT (Linear & on Demand)

SVoD & TVoD

Traditional
Streaming Client/Cast Smart TV Gaming Console Operator STB PC/

MAC
Mobile

PC/MAC

Big 
Screen

Small 
Screen

not
available

available
via Airplay

available
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… and every day tough decisions

Non comprehensive list of services
source: veed analytics and service websites

HDMI1:
Sat
Receiver

HDMI HDMI2:
Streaming 
Client

None:
Smart TV 
OS

Devices

§ Zapping (Ch+/Ch-)

§ Recommendation

§ Browse categories

§ (Mini-)EPG

§ Watch list

§ Search

§ …

Content 
Discovery

illustrative Services
illustrative

and many more
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Linear TV – Relevant in the future
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How to stay relevant?

1. Partnerships

2. Content surfacing

3. Leverage laziness
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1. Partnerships: The Hulu model

source: veed analytics and service websites

France

UK

Spain

Netherlands Germany

European Broadcaster Platforms
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Service Corporate 
structure

Business 
Model Launch Originals

JV
NPO, RTL, Talpa

SVoD 2014 no

JV
P7S1/Discovery

AVoD
SVoD (planned)

Relaunch
2019 yes

JV
RTVE, Atresmedia, Mediaset

Aggregation 2018 no

JV
BBC/ITV

(probably SVoD) 2020 yes

JV
France Television/TF1/M6

(probably SVoD) 2020 yes

source: veed analytics and service websites

1. Partnerships - European Platforms
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How to stay relevant?

1. Partnerships

2. Content surfacing

3. Leverage laziness
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It used to be only the grid and the position in the EPG

2. Content surfacing
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2. Content surfacing

Metadata are key

All about 
visuals
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How to stay relevant

1. Partnerships

2. Content surfacing

3. Leverage laziness
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Old school New school

3. Laziness - Channel zapping

Some things do not change: Zapping - key in content discovery

§ Channel Line-up with

§ linear programming
Zapping through:

§ Channels with

§ temporary available content
Zapping through:
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Wrap-up

source: veed analytics

Linear TV – Relevant in the future: yes

ChangeConstant

§ Appetite for content

§ Laziness of consumers

§ Aggregation / Channels

§ Bundles

§ Technology

§ User experience

§ Aggregator

§ Fragmentation
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THX
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This document is intended for personal use of our clients only. It is based on recent 
public information which we consider reliable, but we do not represent that it is 
accurate or complete, and it should not be relied on as such.

Distribution is only permitted without any changes or omissions – publication, in whole 
or in parts, requires prior written consent by veed analytics GmbH and correct citation 
of sources. 

All mentioned company names, logos, brands, brand symbols and other copyrighted 
material are the sole properties of the respective company; they are only used for 
illustrative purposes.

Dr. Bernd Riefler
Founder & CEO

veed analytics GmbH | www.veed-analytics.com
+49 151 58243355 | bri@veed-analytics.com

http://www.veed-analytics.com/
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